
Scripps PRSSA travels to San Francisco for 
National Conference #PRSSANC

This past October seven Scripps PRSSA     
students journeyed to San Francisco for Public Relations                   
Student   Society of America’s (PRSSA) biggest event: the 
PRSSA 2012 National Conference. This year’s event, titled 
“Bridging the Gap”, allowed students from over 100 PRSSA 
chapters to connect, network and learn from public relations 
experts. 

The five day conference featured speakers such as 
Biz Stone, Co-Founder, Twitter; Timothy Jordan, Senior 
Developer Advocate, Google; Fred Cook, CEO and Presi-
dent, Golin Harris; and Tim Westergren, Founder and Chief     
Strategy Officer, Pandora. 

“My favorite session was, without question, the            
presentation from Biz Stone, co-founder of Twitter,” said 
Sam Tischler, PRSSA senior. “He has such an inspiring 
story that made me, and probably the rest of the audience, 
want to change the world. In terms of  my career, his 

speech reaffirmed my eagerness to give back. I want to feel as though I’m leaving 
wherever I am better than I found it, and that’s what Biz Stone was all about.”

The conference included professional development sessions, chapter develop-
ment sessions,  plenty of networking opportunities and even a social. Each session 
targeted a specific topic or industry, from Beyond Sexy Models and Couture Looks: 
Fashion PR to How To Travel The World With Your PR Career - every attendee could 
find a session that fit their personal interests.

National Conference attendees included Scripps PRSSA members Allison Jordan, 
Samantha Tischler, Sienna Tomko, Elizabeth Krizner, Marisa Dockum, Nicole Spears 
and Cidnye Weimer. No matter what year in school, attending National Conference 
was beneficial for all. 

By: Sienna Tomko

#PRSSANC Attendees: Show their PR love during National Conference 

(Photo credit: Weimer).
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Building the Perfect Pitch: How to sell your story

As public relations students, most of us 
are well versed in the art of press release 
writing. However, sending a press release 
to the media does not ensure that it will 
be published, or even read by anyone. 
So, how do you increase your chances of 
getting your story covered?

1. One of the best ways to get pub-
lished is to build relationships with jour-
nalists. Networking with journalists in the 
same way you would PR professionals 
can help make sure you are pitching your 
material to someone who cares. Knowing 
journalists personally also makes it easier 
to ask why your story did not get picked 
up.

2. Though students are less likely to 
have very many connections to journalists 

like a seasoned PR professional might, 
there are still some steps that you can take 
to help get your story published. Research 
journalists before pitching to them to make 
sure your story is relevant to the topics 
they usually cover. Find the writer’s blog 
or social media profiles to learn what they 
write about and where their interests lie.

“Do your research before hand,” says 
Amanda Weed, a doctoral student at Ohio 
University, “Pitching to a client or the me-
dia is a lot like pitching to a consumer, you 
need to know who they are.”

3. Journalists are busy people, so pitch-
es should be kept short and to the point. 
Long paragraphs may cause a journalist 
to lose interest quickly. Remember that a 
pitch email is not formatted the same way 
as a press release. Bulleted lists can help 
a journalist easily scan the information and 

decide whether they are interested in the 
story. Additionally, visuals can help attract 
a journalist’s interest. Consider including 
a scan of an event flier or a picture of a 
venue, person or product. However, visu-
als should not be used only for the sake of 
having one and should always be relevant.

4. Although it may seem obvious, 
journalists mainly seek to know why 
your story is newsworthy and should be 
published. Fluffy language or small-talk is 
a waste of space in your pitch, as well as 
a waste of the journalist’s time. Be sure to 
consider the six factors of newsworthiness: 
timeliness, uniqueness, impact, conflict, 
proximity and prominence. 

There is no way to guarantee you will 
gain media coverage, but by following 
some of these tips you can make sure your 
pitches stand out. 

“This was the first national conference I have attended, and it was the most fun and rewarding experience,” said Marisa Dockum, 
PRSSA sophomore. “I learned invaluable things about PR, social media, branding and networking that I wouldn’t have learned until my 
upperclassman years.  It assured me that I am in the right field and boosted my confidence.”

The Hugh M. Culbertson PRSSA chapter at Ohio University also received two national awards during conference: Best Campaign for 
Student-Run Firms and a Teahan Award for Best PRSA/PRSSA Relationship. Both awards recognize the hard work and dedication of the 
2011-2012 PRSSA Chapter members. Great job to everyone involved! 

Outside of the conference, Scripps PRSSA members had the chance to explore “The City” and experience its diversity, artistic values 
and rich history. The group visited the Golden Gate Bridge, Fisherman’s Wharf and the Painted Ladies.

Special thanks to the Sacramento State Conference Committee for hosting an awesome conference. For those interested in attending 
the PRSSA 2013 National Conference, mark your calendars for October 25-29 in Philadelphia, Pennsylvania! 

Here are the 10 Top Takeaways from the 2012 National Conference attendees:
1. To get noticed, you must be aggressive, follow-up and actually talk to people!
2. Have resumes and business cards available. You never know where you’ll network next.
3. Utilize the IFE IFE Rule: Interesting, Funny, Educational, Impressive, Flattering, Embarrassing; if your post isn’t one of these then       
    don’t post it on social media!
4. Remember when to talk and when to listen.
5. Step out of your comfort zone. Be willing to approach those you don’t know
6. Looking to spruce up your business cards? Check out moo.com 
7. Specialize. “The industry is too big to do everything,” The Living Legends of PR, Fred Cook and Peter Debreceny.
8. Be able to write, use proper grammar and spell correctly. 
9. Be bold. “We need to be less like Clark Kent and more like Superman. Take off the suit,” The Living Legends of PR, Fred Cook 
    and Peter Debreceny.
10. Have fun. Our entire chapter was out on the dance floor at the ‘A Day at the Bay’ celebration and we had a blast.

By: Marissa McDaid
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The executive members of PRSSA hosted their very first 
PR Bootcamp on October 2nd. There was an outstanding 
turn out from PR students ranging from freshmen to se-
niors, all eager to learn the basics on writing press releases 
and building media kits in Cision.

PRSSA President, Allison Jordan, came up with idea 
of “PR Bootcamp” after attending the National Leadership 
Rally in Scottsdale, Arizona. The conference is for PRSSA 
Presidents from across the country with a specialized focus 
on sharing chapter programs and practices.

This experience allowed Jordan to use ideas from 
different chapters and bring them back to Ohio University 
to share. One of the programs was creating a series of 
classes for underclassmen to create more of a professional 
development. 

“My main goal is to create a series that would give 
our members an edge when interviewing for internships,”     
said PRSSA president Allison Jordan. 

During the first session, PRSSA members broke up in to 
small groups to write a press release on a given topic.  

Executive members walked around to help each group 
with any problems or questions. At the end of the session, a 
winner was chosen with the best write up. 

“Scripps PRSSA hosting its own PR Bootcamp is something that I think sets us aside from other PRSSA chapters. Right off the 
bat in the first session we are learning about the most basic 
thing to our job; writing press releases,” stated Ben Clos, a 
sophomore who attended the first bootcamp. 

“I enjoyed it because I have always thought writing press 
releases was this big complicated process,” said Clos. Part 
two of PR Bootcamp consisted of building media kits in Cis-
ion. Everyone in the class participated in this discussion and 
were taught valuable lessons that will aid in future internship.

Many students never learn how to use Cision behind 
classroom doors. This experience is solely gained while in-
terning or working in the industry. Also, for younger members, 
some of these topics may not even be covered until junior or 
senior year. Scripps PR Bootcamp is an amazing opportunity 
for students to gain real world experience in a fast and easy 
session. 

The awesome thing about PR Bootcamp is that it was 
created to teach new members everything the executive 
board has learned in the classroom and while interning. This 
is a great way for PR students to get ahead in the game once 
starting new internships. All the workshops will be held again 
in the spring for any member who could not attend in the fall.

By: Gina Rossi

Scripps PRSSA members enlist in #PRBootcamp

Presenter Liz Krizner teaches a lesson on social 
media management to #PRBootcamp attendees. 

(Photo credit: Marisa Dockum)

Ohio University Professor Hans Meyers present a lesson writing 
with journalistic style and news releases. 

(Photo credit: Marisa Dockum)
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There have been several moments in 
my life when I’ve wished for a learning 
curve. For instance: being the new girl in 
a high school full of people who’d already 
known each other for almost a decade, or 
that time in grade school gym class when 
apparently everyone else had secretly 
learned how to play volleyball… and forgot 
to tell me about it, or the real learning 
curve that every student hopes and prays 
for on the nightmare exam they completely 
bombed.  

Life is all about rolling with the punches, 
but sometimes it’s nice to get that unex-
pected helping hand when you feel very 
behind the curve. So here is my version of 
an OU learning curve. Here is what I wish I 
knew when…

I moved into my freshman dorm.
You’re going to fit three people into 

a room designed to fit two. These three 
people will be girls. You will have one tiny 
closet and five awkwardly-sized drawers 
to yourself, and have to share a bathroom 
with your entire floor and anything you plan 
to consume must be microwaveable.  

These are the things I knew. 
What I 

didn’t know 
and wish I 
did? There 
were so 
many other 
cramped 
rooms full 
of people 
wishing 
they 
weren’t in 
cramped 
rooms full 
of people. 
Voila! 
Instant 
conversation starter. I wish I had met more 

people in my dorm – knocked on doors 
and chatted more in the hallway. Dorm life 
is a ridiculously convenient way to meet 
people outside your major and outside 
your comfort zone. Instead, I squished 
all my pre-made friends into my shoebox 
room.  

I joined PRSSA.
This is sort of a two-part 

answer. First, I wish I’d known 
PRSSA even existed before 
my sophomore year! I suppose 
hindsight is 20/20 – but for 
any of you freshmen/trans-
fers, PRSSA EXISTS! IT’S                
WONDERFUL! Which brings 
me to part two…

I wish I’d known how eager 
PRSSA members are to share 
all of their PR knowledge. 
I felt silly asking questions 
that I was sure everyone else 
knew the answers to. I felt silly going on 
a networking trip with people who had 
much clearer career goals than I did. But 
guess what? NOT doing those things was 
the silly choice. PR majors love to hear 
ourselves talk! Underclassmen/newcomers 
asking us questions = best thing ever. Not 

only do we get to talk, but we get 
to talk about a topic we are super 
passionate about! Win win! As far as 
the networking trips, the whole point 
is to DISCOVER and MODIFY your 
career goals. You don’t need to have 
any idea what you want to do, that’s 
what networking is for. Sophomore 
Sam was so naïve.

I tried to plan out the rest of my 
life.

I’m an obsessive scheduler and 
organizer. As in the type who has 
her closet arranged by type and 
color, or the girl who is convinced 
nothing is real unless it’s written 
down on a calendar. I fully recognize 

and embrace these qualities in myself; 

however, when I got to college, I realized 
that not everything fits in my adorable 
Barnes and Noble planner. 

I wish I had learned (sooner) to 
embrace the spontaneity that comes with 
college and recognize that some of the 

most excit-
ing,       edu-
cational and 
life-altering 
experiences 
are un-
planned.

 Initially, 
I was going   
to be an on-
line journal-
ism major 
(because 
everyone 
knows, the 
internet is 

the Next Big Thing) with a minor in English 
(just in case I wanted to teach it some-
where at some point…). But next thing 
I knew, I was a PR major with a political 
communication certificate hoping to live 
in New York City – and it turned out to be 
one of the best unscheduled decisions I’ve 
ever made. I also decided to study abroad 
in Italy. BEST. IDEA. EVER. The people 
I’ve met and places I’ve been because of 
these decisions have forever impacted me 
and have helped me grow as a student,   
professional and human being. 

Moral of the story? LIVE IN THE       
MOMENT. College is all about seizing 
every opportunity, stepping outside of 
your box and opening yourself up to new 
challenges. There are a pathetic amount 
of clichés that I could insert here, but I’ll 
spare you. The take-away is this: don’t 
make my mistake and wait until you’re 
comfortable to start taking chances. OU, 
especially, opens doors you barely realized 
existed – but you’ll never find them until 
you start knocking!

By: Samantha 
Tichsler

What I wish I knew: Live in the Moment

Sam, with other PRSSA memebrs, 
visitng “The Bean” in Chicago, during 

a networking trip. 
(Photo Credit: Tichsler)

Sam Tichsler was an attendee at National      
Conference in San Francisco. 

(Photo Credit: Tichsler)
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 As soon-to-be public relations 
professionals, students with majors in the 
PR field are well aware of the power of 
networking. Almost everybody is trying to 
build their professional network and ac-
quire new skills or improve existing ones, 
all while looking for jobs and internships. 
LinkedIn is a helpful tool for achieving 
these goals. 

Building a complete and professional 
LinkedIn profile is not difficult and is a must 
for college students intending to enter the 
PR field. In your profile picture, dress for 
the job you want in order to make sure 
that you are taken seriously. Be specific 
when filling out your information and 
include all relevant job skills and intern-
ship experience. Keep in mind, however, 
that LinkedIn does not take the place of a 
résumé. It is simply a way of defining and 
branding yourself as a possible business 
partner.   

Joining groups on LinkedIn is also a 
great way to stay up to date on industry 
specific information and to build your net-
work. Other 
groups that 
pertain to 
you individ-
ually can 
also be a 
great source 
when job 
hunting, 
such as OU Alumni or other student 
organizations that you are a part of at Ohio 
University. Here are a few groups recom-
mended for PR students and entry level 
professionals:

•  PRSSA
•  PR News Group
•  #PRintern / #EntryPR
•  YoungPRPros
•  PR Daily 
LinkedIn now allows users the option to 

follow companies. By taking advantage of 
this new tool, you will receive notifications 
of job openings at places that you are 
interested in 
working for. 
Also, keeping 
up to date and 
being knowl-
edgeable about 
a company 
you’re inter-
viewing for 
is obviously 
beneficial. One 
strategy is to 
write down a 
list of your 10 
dream places 
to work for and 
then follow 
them on LinkedIn. This is a great way to 
stay motivated in your job search and keep 
sight of some long-term goals.

Once you have a complete profile and 
have begun to build your network, follow 
these tips to ensure that you put your best 
foot forward.. 

-  Engage. Take advantage of status 
updates on LinkedIn. Make it a way of 
saying hello to your network and promoting 
your brand (you!). Be consistent with your 
timing of posts and their content. Some 
ideas of things to share with your network 
are relevant articles, blog posts, third-party 
content, newsletters, etc. Quality is more 
important than quantity in this case so 
don’t over post.  

-  In order to control the amount of time 

By: Kerry Tuttle

LinkedIn tips for Aspiring PRos 
you are spending on LinkedIn, make it 
a daily routine. Spend 15-30 minutes in 
the morning and again in the afternoon    

checking your 
news feed, 
connection 
requests and 
profile. This 
will make 
your time            
networking 
more efficient. 

- Unless 
the majority 
of your tweets 
are indus-
try-specific, do 
not connect 
your Twitter 
and LinkedIn 

accounts. 
   When you are networking, a little 

effort goes a long way. Add a personal 
message when asking to connect with 
others. Give them a reason to want to be 
linked to you. 

LinkedIn is very user-friendly and 
makes it easier than ever to stay connect-
ed with professionals in your field. Start 
networking now so that by the time grad-
uation rolls around, you have a legitimate 
list of peers and pros that know your name 
and are willing to help. 

Don’t wait until the last minute to reach 
out. Take the initiative today and make a 
brand for yourself. 

The following sources were used for 
this article:

http://prdaily.com/Main/Arti-
cles/11433.aspx 

http://socialmediatoday.com/chuck-
hester/615106/businesslink-how-effec-
tively-use-linkedin-just-15-30-minutes-
day 

http://www.prdaily.com/Main/Arti-
cles/12948.aspx

 Here are a few groups 
recommended for PR 
students and entry level 
professionals:
- PRSSA
- PR News Group
- #PRintern / #EntryPR
- YoungPRPros
- PR Daily
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Spotlight: Athens County 
Humane Society

By: Ali Cupeli

In the fall semester of 2012, Kate 
McFadden, Account Executive of Ath-
ens County, and associates have been        
successful with their events and fund-
raising. Through September, ACHS held 
a Dress Up Your Pup Contest. Local dog 
owners were invited to send in a picture of 
their dogs in costume to the ACHS Face-
book or Twitter page. In doing so, each 
participant would be entered into a contest 
to win a gift basket of prizes for both the 
owner and the dog. 

 “A little over 20 people participated and 
the final five dogs' costumes were chosen 
by vote by a panel of ACHS judges. Once 
the finalists were announced the com-
munity was invited to the Athena Grand 
for the opening day of Tim Burton's latest 
film ‘Frankenweenie’ to participate in a 
donation competition over the final five,” 
said McFadden.  

The competition raised about $165.00 
and the top three dogs were chosen based 
on how much money they accumulated. 
Gift baskets prizes, which included do-
nated items from local Athens businesses 
such as Raphael's Aveda Concept Salon, 
Brennan's, Buck's Biscuits, The Import 
House and more, were awarded to the top 
three winners. In the end, monetary dona-
tions came in from the community to make 
the contest happen. The contest improved 
ACHS’s online presence and traffic to the 
ACHS Facebook and Twitter page was 
immensely higher during that time. 

ACHS also held a Parent’s Weekend 
Tabling Fundraiser in Baker Center. ACHS 
sold merchandise, such as t-shirts and cat 
toys, and approached parents who walked 
through Baker to donate extra change to 
the society. 

“We were attentive and friendly, but not 
pushy, and parents were more than willing 
to drop 
us a few 
dimes or a 
dollar” said      
McFadden. 

 The 
fundraiser 
raised 
$280.00 
and also 
raised           
awareness 
of the 
shelter 
with Ohio 
University 
students 
and par-
ents. 

ACHS plans to continue their highly rec-
ognized, stapled events, Santa Claus and 
Paws and Mutt Strut. In the future, ACHS 
will introduce new events such as an event 
on Mom's weekend, a training seminar, a 
few social media campaigns and more. 

One of the main concepts that AE Kate 
implements to the entire account is that 
ACHS is a collective team. 

McFadden said, “I want each associate 
to feel that an aspect of our endeavors is 
their own, and therefore requires their indi-
vidual management and skills. So, though 
we are collectively working on our group 
PR plan and other projects, I had each of 
the associates develop their own idea for 
either a fundraiser or promotional event. 
They were then able to present these 
ideas to the ACHS Board, including the 
ACHS president, and are developing their 
own separate PR plans for each event, 
most of which will take place next 

semester. Once we solidify which 
events will be held (if not all), each respec-

tive associate will take 
charge of managing 
his or her event or        
fundraiser.” 

ACHS associate 
are excited to bring 
their creative sides to 
the table and show 
everyone where they 
see ACHS going this 
year. 

Since last year, 
ACHS’s ultimate goal 
is, “keep the good 
going! We're maintain-
ing last year's events 
while adding on a 
few of our own,” said 
McFadden.

Members of the ACHS ImPRessions account at their first 
fundraiser outside of Baker Center. 
(Photo Credit: Kate McFadden)

Thank you to our 
speakers:

Aaron Brown
MJ Clark

Angela Krile
Rachael Miller
Rebecca O’Dell 

Shannon Raymond
Rachael Csaszar

Nate Riggs
Sarah Tharp

Kaitlin Johnson
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Sitting home alone with nothing to do? 
Log in to Twitter and join a chat. With 
Twitter becoming an increasingly popular 
tool used for networking, twitter chats are 
popping up left and right. Twitter chats 
offer students an opportunity to participate 
from the comfort of their own couch, so 
pull out the bag of chips and start typing.  

Students are able to have real time dis-
cussion with professionals that they may 
not have had the chance to speak to in 
person. Taking advantage of these chats 
allows students to have their questions 
answered ranging from internship advice, 
current trends in the public relations field, 
living in a big city and so much more. 
Twitter chats usually center on a particular 
theme, so make sure to find out ahead of 
time to prepare questions. 

With the large number of twitter chats 
available on Twitter, here is a list of chats 
that stand out in the Twittersphere: 

•#prchat20 is a popular PR 2.0 twitter 
chat, ranking very high on lists of top twit-
ter chats to follow. This chat is a weekly 
discussion about social media’s influence 
on PR that takes place Tuesday’s from 8-9 
p.m. ET.

•#ragansocial was created by PR Daily 
and its sister site Ragan.com. Topics 
vary each week and include discussions 
about PR, brands, social media tips and 
tricks and much more. This chat occurs 
Wednesday’s at 4 p.m. 

•#PRWebChat is organized by online 
news distributor PRWeb and occurs every 
other Thursday at 2-2:30 p.m. ET. Gurus 
and influencers speak on varying topics in 
regards to PR, SEO, and social media. 

•#JournChat is an interesting conver-
sation between journalists, bloggers and 
PR professionals. It takes place every 
Monday between 7-10pm CST.

#AskOUrPros: ImPRessions kicks off the year with 
Twitter chat

By: Jasmine Garcia •#mmchat features a surprise guest 
each week that discusses a significant 
social media topic and answers questions 
from participants. It takes place Monday’s 
at 9 p.m. ET.

During the last #AskOUrPRos twitter 
chat on Tuesday September 19 at 7 p.m., 
the topic was where PR fits into integrated 
communications. Ohio University PRSSA 
students were able to interact with PR 
professionals such as Devin Hughes, Ra-
chael Csaszar, Nicole Bersani and Janelle 
Huelsman; all Scripps grads. 

Question 1: Explain integrated commu-
nications 
in 140 
characters

“Inte-
grated 
communi-
cation is 
using everything around you to effectively 
communicate with you audience,” said 
Rachel Csaszar. “It's not all releases!”

“Not just knowing a little bit about it all 
(PR, ad, social, news, etc.) but also having 
to find & work well with those experts,” 
said Nicole Bersani.

“Bringing all communication elements 
(ad, PR, web, social) together to create 
unified messaging & experience for the 
customer,” said Devin Hughes. 

“GOOD integrated communications: 
seamless branding experience for  cus-
tomer,” said Janelle Huelsman. “Consistent 
messages in ad, PR, social media, etc.”

Question 2: How is this new model 
changing PR professionals’ daily routines?

“Everything; Adapting to customers 
and their digestion of media/marketing,” 
said Huelsman. “Also means the 9-5 work 
hours are out the window!”

“Affects how you approach campaigns,” 
said Devin Hughes. “Must think about 
how messaging can/will translate to other 

mediums. Consider all aspects.”
Question 3: How do PR students 

market themselves in an integrated envi-
ronment?

“Internships, projects, networking...in all 
those fields,” said Bersani.

“Show you get it,” said Hughes. “Ex-
ample plans you developed that cross all 
mediums. Or show u wrote release and 
SM posts for same campaign.”

“Diverse inter experience w different 
skills,” said Huelsman. “New media skills 
are great, but so are old media. One is sil-
ver, the other gold. To elaborate, it's great 

if you've done a lot of social 
media, but be a good writer, 
too (press releases, pitches).”

Question 4: What blogs/
websites/groups provide 
good advice relevant to this 
change?

“This is cheesy, but I look to other@
scrippsjschool grads, especially @
ScrippsPRSSA and @OUImPRessions 
alums!” said Csaszar. 

“@PRSA/@PRSSANational always if 
you're in PR,” said Huelsman. “For stu-
dents, I recommend subscribing to a daily 
digest of PR news a la @prdaily.”

Question 5: What types of jobs are 
now available as a result of this expan-
sion? 

“Just remember-new pros have a lot of 
learning to do!” said Huelsman. “Expect to 
learn a lot, but not to be an expert you first 
day on the job.”

“So many different jobs are out there 
now because everything is integrated...
don't look away from nontraditional titles!” 
said Csaszar.

“There's creative/PR positions or 
associate programs where you're exposed 
to more, and at various offices (plug,            
@ogilvypr),” said Bersani.



Fall 2012 PR Success

                
Page 8 

Some public relations students spend 
hours on end searching all over the coun-
try for the perfect internship to gain hands-
on experience; Ohio University students 
don’t have to look any further than their 
own backyard. The Program to Aid Career 
Exploration, or PACE, connects nearly 400 
students with on campus career-related 
jobs to gain professional skills, all while 
receiving a paycheck. 

The distinctive attribute of this program 
unique is that students aren’t just washing 
dishes or swiping ID’s like many jobs on 
campus the program offers opportunities 
for students to get experience in their 
specific field in a year-long position. Com-
munications is one the largest categories 
in the program, boasting many positions 
for PR students. 

What’s distinctive about this program 
for a PR student is that it’s not just about 
receiving a paycheck or adding another 
position to a resume; students are truly 
gaining skills, work ethics and experience 
that are transferable to their careers 
post-graduation. 

Recent Scripps graduate Heather Farr 
can attest to the benefits of the program; 
currently a Media Relations Specialist 
at Walker Sands Communications in 
Chicago, Farr held PACE positions from 
sophomore to senior year. Working as 

By: Ashleigh Mavros

PACE
Communications Assistant for University 
Advancement, Public Relations Assistant 
for the Office of Education Abroad and 
Editor of Scripps Notes, the experience 
she gained was invaluable. 

“Having a job in college that more 
closely mirrors what you're going to do in 
the future helps prepare you for the real 
world and teaches you how to act in a 
professional situation,” said Farr.  “I would 

hold my PACE experience equal to any 
internship experience I've had.” 

The communications positions could 
require a student to be doing website 
design, pitching, event planning, social 
media, video creation, press releases, 
outreach and writing articles and blogs for 
a vast array of publications the list goes 
on and on. 

Keely Davin, Program Director at the 
Office of Education Abroad supervises the 
PACE public relations assistant in their of-
fice and knows that no matter what office 
or department students may find them-

selves in, they’ll be constantly challenged. 
“We have to apply to have the PACE 

position, so each office has to really make 
a case for themselves as to why they’re 
going to make this a valuable experience 
for their students,” expressed Davin. “They 
are very integral parts of the offices they’re 
working in.” 

Apart from the skills, the mentorship 
and ability to adapt in a professional set-
ting is an invaluable experience. 

“They might be working one day with a 
faculty member who just gives them a very 
vague overview of what this assignment 
is, and then the next with another faculty 
member who is really like, ‘it should look 
like this, it should list that,” said Davin.  “So 
I think they get a wide variety of expecta-
tions of people that they’re working with 
and is a pretty accurate example of things 
you would be doing in the real world.”  

For students in the program, holding a 
PACE position at OU will open doors for 
their career path for years to come. 

“It really is a win-win situation, you are 
getting paid, you get experience for your 
resume and you often get to see another 
side of OU that you wouldn't see if you 
didn't work in a specific department,” said 
Farr. “Apply for tons of positions, even 
ones you're not sure about. There are so 
many PACE opportunities for PR/Commu-
nications students, you just have to find 
the right one.” 

@ScrippsPRSSA

 “I would hold my 
PACE experience equal 

to any internship 
experience I’ve had,” 

said Farr. 

Much thanks to everyone who came to 
@ScrippsPRSSA #PRBootcamp tonight. 
We have the best members around!

@LizKrizner

You learn something from every 
task at internships- big or small. 
Eventually it all comes together. 
@ScrippsPRSSA @RachelAMiller

@SweetSaraTweets

So proud of the 11-12 @ScrippsPRS-
SA & @OUImPRessions exec boards 
- two great wins at #PRSSANC

@HeatherFarr

"You should be open to things, even 
if it scares you a little bit." @RCsaszar 
@ScrippsPRSSA

@Mavrosa19

@ScrippsPRSSA YES I love 
#ScrippsPRSSA. So many 
opportunities that enhance your 
professional experience in PR + 
@OUImPRessions rocks!

@ashleyKferrell

"Under-promise and over-deliver." 
@angkrile on how to manage 
deadlines. #ScrippsPRSSA

@Kailey_Adams



A new year at Ohio        
University is underway, 
Scripps PRSSA brings          
together its members, new 
and old, to help one              
another with the Mentor/Men-
tee program. The program 
aims to help new members 
find their way in the public 
relations field by assigning 
a mentor to each mentee to 
guide them and answer their 
questions.

As a mentor, Sienna     
Tomko said, “One of my 
favorite parts of PRSSA is the 
mentor/mentee program! It's 
fun to share things I've learned 
in PR, Scripps and at Ohio 
University to those younger 
than me.” Tomko, a senior 
studying Public Relations, 
has three mentees this year 
and loves to help them with 
résumés, interviews, and 
internship searches.

As VP of Member Relations 
for Scripps PRSSA, Nicole 
Spears, a junior studying     
Public Relations, organized 
the reveal. Last year, the event 
took place at Buffalo Wild 
Wings, but this year to make 
it more personal for those 
attending, it was hosted at an 
executive board member’s 
house.

“Everyone got a personal-
ized envelope with a secret fact about their 
partner,” said Spears. They then searched 
the room until they found their match. “It 
seemed to go really well, I liked that it 
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Scripps PRSSA Mentor/Mentee reveal welcomes 
new faces

By: Emily smith
got everyone talking.” She also provided 
attendees with a handout of best practices 

to give them talking points.
Alyssa Keefe, a freshman              

studying Public Relations, signed up for 
the Mentor/Mentee program after switching 

from News and Information Journalism to 
Public Relations. She hopes to learn more 

about her new major and what 
she can do with it in the future. 
“It will be nice not only having 
a mentor, but a friend for any 
questions and problems.”

Keefe was paired up with 
Darby Fledderjohn as her men-
tor, someone she has known 
since she was a sophomore in 
high school. 

Keefe said, “I knew from the 
start that I wanted Darby to be 
my mentor…I know it’s going to 
be a great year knowing I have 
so much to learn from her.”

Similar to Alyssa Keefe, 
Kathleen Marincic is also 
looking forward to the benefits 
the mentor/mentee program will 
bring. Marincic is a sophomore 
studying Public Relations and 
was paired up with Liz Krizner 
as her mentor. 

“I was looking forward to 
being able to meet new people 
and take advantage of all of the 
opportunities that PRSSA gives 
its members,” said Marincic.

She is hoping to gain a 
greater insight into the world 
of public relations through her 
mentor.

With the public relations field 
being so competitive, members 
of Scripps PRSSA can be 
relieved that they have a fellow 
Ohio University student with 

more experience than them-
selves to show them the ins and outs of 
public relations along with how to make the 
most of PRSSA.

PRSSA members meet their mentors at the reveal party. 
(Photo credit: Marisa Dockum)

Vice President of Member Relations, Nicole Spears announces the  
mentors and mentees. (Photo Credit: Marisa Dockum)
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10-year Renovation Plan at Ohio University
By: Briagenn Adams

Ten years from now, Ohio                
University will be a very different place 
than it is today. With the recent demolition 
of Wolfe Apartments and the restoration of 
Jefferson Hall on East Green, it is obvious 
to any student at Ohio University that 
the school is going through some major 
changes. 

As more and more people are applying 
to and attending Ohio University, and 
with the increasing popularity of suit-style 
rooms located in Adams and Bromley Hall, 
the Residential Housing Advisory Com-
mittee has proposed to finance a Housing 
Master Plan, which will be in affect for the 
next ten years.

“I believe a lot of thought and ener-
gy has gone into the redevelopment of 
housing properties at Ohio University,” 
said the Executive Director of Housing, 
Peter Trentacoste. “This process has and              
currently involves many stakeholders that 
will help shape a number of renovations 
and new facilities.” 

Trentacoste said that the goal is to build 
facilities that students find attractive, are 
engaging, and conductive to learning at 
Ohio University. 

The back 15 buildings of South Green 
will be the most affected by these reno-
vation plans, as most of the halls located 
there are old and outdated.

  “Currently the housing stock at Ohio 
University is 90% traditional rooms and 
10% semi-suites,” according to Ohio Res-
idential Housing. “Through new construc-
tion, the mix will change to 65% traditional 
rooms and 35% semi-suites.”

Joe Pavlik, a junior at Ohio University 
studying business and sports management 
lived in Adams Hall last year. “I loved my 
experience in Adams,” he said. “Having 
central air and my own shower was com-
fortable and convenient. The rooms pro-
vided ample space for both my roommate 
and me and allowed us to have friends 
visit without feeling crowded. My buddy 
who goes to Youngstown State came up 
last year and was really impressed by my 

room.”
This Housing Master Plan has some 

students concerned about the impact of 
such a big project on their lives at Ohio 
University. However, Trentacoste said that 
the university will do its best to minimize 
the impact of construction to students. It 
has been assured that “the occupancy for 
on-campus housing will remain at approx-
imately 8,000 beds,” according to Ohio 
Residential Housing. The Plan states that 
the South Green halls will gradually close 
for demolition and construction, but the 
new buildings will replace them as they 
open for student occupation. 

Although the entire Housing Master 
Plan will continue to take place over the 
next 10 years, it is expected that the first 
new residence hall will open in fall of 2013. 
The renovation of halls on East Green will 
also proceed. 

“The work that will happen as part 
of the master plan will have a dramatic 
impact on the next 50 years of Ohio’s 
history,” said Trentacoste. 
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