
Five reasons a leadership position in college is beneficial
By: Heather bartman

It’s no secret that “Scripps Kids” and PR 
students are intrinsically motivated. They 
jump at any chance to get involved and 
have professional development on their 
minds all day long. But how can students 
take that drive one step further to shine 
above the rest? Take a leadership position!

With PRSSA elections coming up, there 
is no better time to step up. Here are five 
reasons that a leadership position in college 
is beneficial:

Practice: Once we enter the job 
market, mistakes have much more 
serious consequences. What better way 
to learn about one’s self than through a 

campus leadership role? Leadership 
positions help one learn to delegate 
responsibilities manage schedules and 
develop interests.

Experience: When that dream 
internship or job comes along and 
the hiring manager asks about taking 
responsibility, a leadership position is 
the perfect topic to bring up! Leadership 
positions help students grow and fit 
nicely on resumes.

Credibility: Having leadership 
experience gives students a solid 
standing in the eyes of employers, 
other students and university faculty. It 
also helps build self-confidence so that 
speaking about experiences and skills 

is not as scary.
Personal Branding: Beyond 

logos and social media presence, 
personal branding can be established 
through experience in leadership 
positions. Whether it’s a campus job 
or executive position in a student 
organization, leadership experience 
can help students create an image of 
responsibility and professionalism.

Self-Discovery: Students often 
have ideas about what they want and 
what their potential is, but leadership 
positions can show them exactly what 

they are truly capable of doing. There are 
endless opportunities for discovering where 
one’s interests lie once someone is actually 
experiencing different aspects of their fields 
through leadership roles.

For any students who are considering 
whether or not now is the time to step up, 
remember that college is only four short 
years, and most leadership opportunities 
only come once a year. There is no better 
time than the present to make a move for 
the future!

Heather Bartman, a strategic communication senior, 
has held multiple leadership positions in her college 

tenure. Above, Bartman accepts the Pepsi Leadership 
Scholarship with her mother and father and Ohio 

University’s 2012 Leadership Awards Gala.” 
(Photo Credit: Heather Bartman)
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Calculating the advantage of business classes

By: Hannah Tobin 

The internship search may seem like a 
daunting task. There are a lot of questions 
that have to be answered before the search 
begins. The internship position must have 
positive learning outcomes and meet 
personal requirements and needs. Some 
questions one might ask: Where do you 
want to intern? Paid or unpaid internship? 
Availability for an internship? Agency, 
corporate or non-profit? An internship 
should be a hands-on experience that 
prepares the intern for a career in that 
field. These questions can help start the 
internship search by narrowing down many 
choices and making the internship most 
valuable for one’s future goals.

There are many ways to search for 
internships, especially with today’s fast-
paced social media and Internet updates. 
Be proactive about getting involved in 
school clubs that relate to personal career 
ambitions (PRSSA), and form relationships 
with classmates and professors. There are 
several social media networking sights 
to join, such as LinkedIn, Facebook and 
Twitter, all of which help update the public 

on the current work of professionals 
and companies.  On Twitter, follow PRSA 
accounts in cities with potential internship 
or job opportunities, as well as following 
@MarketjobsUSA, and PRSA hash tags. 
Intern Sushi, Intern Queen, Intern Match 
are some websites dedicated solely for 
internship searching. Also, never forget 
the power of reaching out to Bobcat alumni 
and the information provided by PRSSA’s 
internship database.

Throughout the internship quest, 
prepare a resume and talk with close 
faculty or previous employers so that 
when the opportunity to apply for an 
internship arises, they may provide a 
letter of recommendation. With resumes 
don’t forget to mention personal talents 
that create individuality and distinguishes 
the potential employee as an asset to any 
company. Creating online professional 
profiles like a LinkedIn profile is another 
great way to have many connections all in 
one accessible place. 

An internship is often the best way to 
use the lessons and knowledge earned 
from professors and classes in an applied 
learning experience. Internship knowledge 

Public relations practitioner are sought after for the utilization of their creativity, but creativity is not the only skill needed to be 
successful in public relations. The goal of public relations is to give a company a favorable image, therefore drawing more customers 
and ultimately generating more profit, no matter which sector of public relations. 

Understanding the basic principles of a company will help one think of public relations on a larger scale, and also understand the 
way an employer is thinking, and even a company’s president’s thought process. Some core introductory business classes that are 
especially helpful to public relations are marketing and accounting. Marketing looks at the work of public relations with a more practical 
viewpoint, product, placement, price and promotion. Accounting will not only help with perosonal finances; but also understanding how 
money is allocated throughout a company and help understand the importance of being frugal with the money budgeted to a specific 
project. It is also prudent to show, in numbers, the results of a project, and how it will has benefited the company. Many public relations 
professionals encourage taking a few business classes. 

Senior Vice President of Fahlgren Mortine, Aaron Brown said, “The most successful marketing and communications professionals 
can base their counsel and recommendations on an understanding of how the business operates. If our perspective is just limited to 
tactical communications then we’re not delivering maximum value to those seeking our expertise.” The advantage of taking business 
classes is clear; it helps professionals gain a better understanding of the goals of the business and gives an advantage over other peers 
in the industry. 

gives Scripps students the extra edge 
when applying for future jobs. Remember 
to be proactive, start networking and begin 
searching for that perfect internship.

Quest for success: How to find an internship

By: Danielle szabo
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With everything online these days and 
technology constantly advancing, students 
have to be careful what they put online. 
The way to present oneself to employers, 
professionals and any one in general, no 
longer just applies to face-to-face contact. 
Employers will notice every tweet sent, 
every Instagram 
picture taken and 
the way e-mails 
are worded. With 
that being said, it 
is more important 
than ever to keep 
a clean online 
presence and 
make sure that 
personal branding 
offline matches 
what is online. 
Here are a few tips 
and tricks to help 
get started:

Think Before 
You Tweet: Just because you tweeted 
something two weeks ago doesn’t mean 
that people still can’t access it. If you used 
a hash tag your tweet can still pop up 
and be seen. Also if you Google yourself, 
a cached copy of your tweets will pop up 
and something embarrassing could show 
up. Employers are constantly watching, 
especially in the PR field and sometimes 
they may even hire “fake” people to 
look at your tweets. Try to keep things 
appropriate and if an employer did see it, 
make sure it is something that you wouldn’t 
be embarrassed by. One example of this 
would be the campus shutdown earlier 
in the 2013 spring semester, which some 
students dubbed #FugitiveFest on Twitter 
and referred to it as #GunDayFunDay. If an 
employer were to see a tweet with material 
such as this, they may think twice about 

the honesty of the professional image you 
are trying to portray. Create a personal and 
professional Twitter if needed.

Take The Conversation Offline: 
Sometimes on Twitter or Facebook it can 
be easy to have full-on conversations with 
another person and forget that hundreds of 
people can see what you’re saying. Try to 
keep this in mind and take the conversation 

offline.
Google Yourself: 

If you’ve ever Googled 
your name you know 
that pretty much 
everything about you 
pops up. Cached 
pages of your Twitter, 
Facebook, Instagram, 
Pinterest and even 
Myspace will show 
up for the world to 
see. Sometimes 
even friends or 
acquaintances  will show 
up as well because 
you “liked” their post 
or commented on their 

wall. With that being said go on a public 
computer and Google your name, in order 
to ensure that everything is appropriate. Be 
mindful of things you are posting, even on 
fun social networks like Pinterest because 
everything online is a direct reflection of 
who you are.

Be Aware That You Are Being Watched 
At All Times: Future employers can see 
everything you post online. Employers 
have the ability to find ways around your 
privacy settings and will be able to access 
everything on your account. Sometimes it’s 
better just to think something but not actually 
post it on to your social media networks. If 
you wouldn’t want your grandma to see it 
don’t post it! 

Use Appropriate Language In 
Emails: E-mail will be a major source 

of communication between you and 
employers or professionals and therefore 
should be kept professional at all times. 
When sending an e-mail remember that it’s 
not a text or a tweet. Don’t use language 
such as “lol”, “ttyl” or “hey.” Start your e-mail 
with a greeting such as “Hello” or “Dear.” 
When concluding an e-mail say something 
along the lines of “Thank You”, “Sincerely” 
or “Talk to You Soon” Be as professional as 
possible especially if you don’t know the 
person. Once you start to form a personal 
relationship with a person e-mails can 
become slightly more informal - but still use 
proper language and grammar.

Respond in A Timely Manner: If an 
employer e-mails you they will expect a 
timely reply even if it is not an urgent issue. 
Don’t wait until three days later to respond. 

Always Provide a Good Subject Line: 
Never leave the subject line blank when 
sending e-mails. That is unprofessional and 
can be a waste of time for people if they 
can’t quickly see what the e-mail is about. 
Some professionals won’t even open an 
email unless it has a subject line. Be as 
specific as possible but also keep it concise.

Make Sure to BCC People: If you’re 
sending out a mass e-mail to multiple 
people about the same thing, it is usually 
best to Blind Carbon Copy or BCC them. 
To BCC means that they cannot see the 
other people the e-mail was sent to. This 
is usually the safe and polite thing to do 
unless you want them to see everyone on 
the e-mail and/or “reply all”.

Technology and “being online” is the 
norm these days, especially in the Strategic 
Communications field. When building your 
personal brand, be mindful of the fact that 
everything online is a part of your brand 
as well. Don’t get in trouble for something 
that is easily prevented; remember that 
everyone can see what you put online so 
try to keep it clean and professional!

How to keep a clean online presence and e-mail etiquette
By: Cidnye Weimer

Different social media mediums can show other 
interests and add style to a 

professional account. 
(Photo Credit: Cidnye Weimer)
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In the application and interview process for jobs and internships, learning and asking about a company’s culture should be 
at the top of your priority list. Feeling comfortable around your co-workers and bosses is one of the most important things for a 
successful career. 

On the first day of a new job, one may worry about wearing the proper business attire or seeking out the proper person that 
will be able to answer questions. 

Knowing what to expect ahead of time before a job or internship can greatly reduce the stress level of that first day and give a 
new employee or intern confidence and peace of mind. Making sure a company’s culture fits a person’s personality is essential 
when looking for a place of employment.

Company culture says everything about a company. It defines how they treat their employees, what is expected of one’s work 
ethic and whether they place emphasis on profits or personal relationships. Every company is out to make a profit, but great 
relationships in the office are also an important key to doing business.

At an interview, company culture should be at the top of an interviewee’s list to ask about. Here are some great questions and 
tips to use in order to strike up a conversation about company culture.

1. If you could describe your company culture in three words, what would they be?
2. What is the best part about working in this environment that I wouldn’t see from just walking around the office? 
This question can provide you with some great insight to the company since it isn’t asking about the presentation of the 

company, but rather the functioning of it.
3. What do you love most about this company’s culture?
4. What are the most common complaints about this company’s culture?
This one is for the bold interviewees, but a great question. With this question, you will know what you are getting in to and if 

you can handle the negative aspects of the company.
No matter how you ask about the company’s culture, just make sure the question is asked. These questions will help one 

figure out whether a company is right for them or not.

Company culture: finding the perfect fit
By: Meagan Dixon

@ScrippsPRSSA

Register for our PaRtners / Regional 
Conference Beyond the Basics on March 

16! #ScrippsPRSSA

@LizKrizner

#ScrippsPRSSA @PaulMatson 
encourages @OUImPRessions accounts 
to create a social call to action by adding 

hastags and check-ins to events. 

@OUImPRessions

We’re excited to announce 
@heatherbartman was elected Outstanding 
Senior and @MarisaDockum was elected 

Chapter National Delegate!

@ScrippsPRSSA

@ScrippsPRSSA it was honor (& total 
blast) to be able to Skype with you all 
this evening. Give Athens a #fistbump 

from me!

@PaulMatson

There’s value in the integration 
of old and new media 

@AMShown #ScrippsPRSSA

@sam_tischler

Different areas have different target 
markets - remember this when 

marketing your brand 
#ScrippsPRSSA

@Theresa_Ianni
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One of the biggest fear college students face is landing a job post-graduation. Luckily for public relations students, this doesn’t seem 
to be a problem. According to Forbes, Public Relations is one of the fastest growing job markets in the world, with an unemployment 
rate of less than .1 percent. 

With businesses constantly looking to grow, PR teams are becoming more and more valuable in all industries. Corporate and 
agency PR life are talked about often, but there are also opportunities in many other fields. 

Check out some of the alternative fields and how their PR differs from the traditional agency work.

Although we don’t often think of it, government agencies and officials are always in need of public relations. Professionals in this 
field must not only know PR practices and strategies, but they are also required to stay up to date on political issues and public polices. 
Clients may include private sector companies, trade associations, charities and not-for-profit organizations and external relations with 
overseas governments. 

So what would a job in public affairs entail? PR professionals in this field spend a lot of time researching, forecasting and evaluating 
the effects of a public policy. They are responsible for creating campaign materials such as speeches, attending select committee 
hearings, party conferences and other events and maintaining contact with politicians and local authorities to brief them on clients' 
work and concerns.

Professional sports teams are another large market for public relations professionals. Working in sports requires a lot of crisis 
management, as athletes are always in the public eye, and often involved in media scandals. Most professional sports team are only 
in-season for a few months out of the year, so PR pros in this industry often spend time planning events, creating web-content and 
finding ways to stay relevant and interactive with fans during the off-season, as well as daily promotions while in season.

The fashion industry is known for its glitz and glam, but it also takes a lot of hard work of public relations professionals. A common 
misconception about the fashion industry is that it’s all about high scale events and shows. However, most professionals in this field 
have to work at a fast-pace and in chaotic situations. Fashion is a big world and it can be hard to control. As a fashion PR professional, 
a lot of responsibilities revolve around branding, imaging and reputation management.  Most days focus on gaining exposure for a 
client, product or line – whether that be communicating with magazine editors and seeing what styles they need for upcoming shoots, 
talking to celeb stylists and coordinating looks for models, and setting up interviews and photo shoots. 

Explore  the  paths of  publ ic  re la t ions
By: Kailey adams

Sports

Health Care

Fashion

Public Affairs

The health care industry is one of the most rapidly growing sectors in public relations. Along with the traditional PR skills, 
professionals in the health care field are required to have knowledge medical terms, privacy laws and public policies.

Their responsibilities include a lot of internal communication, patient relations, crisis communication and staying updated on 
changes within the industry. 

Recent speaker and former Scripps graduate Ashley Showen from the  Charleston Area Medical Center Health System in 
Charleston, WV said, “Working for health care PR is like an in-house agency. It’s a great chance to have an agency culture in 
a corporate setting!”
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Spotlight:  The House & 
   College Book Store

The College Book Store and The House 
work diligently each semester to make sure 
each account is successful. People may not 
be aware of the similarities between The 
College Book Store and The House, but the 
same owner runs both.

The College 
Book Store account 
focuses on creating a 
successful and exciting 
Homecoming, Sib’s and 
Mom’s weekend. Also, 
the account focuses 
on social media and 
strives to increase 
Twitter followers. At the 
beginning of the year, 
the account had less 
than 150 followers and 
is now past 200. During 
Homecoming weekend, 
the associates helped 
to raise money for 
Habitat for Humanity by 
donating a percentage 
of the t-shirt sales that 
weekend. The account 
distributed posters around campus, 
advertised on Twitter, and passed out 
balloons at the Homecoming parade to 
increase brand and business awareness. 
The account also made a contest on Twitter 
to advertise and gain more followers on 
Twitter as well. The College Book Store has 
been working hard to make the students 
aware that they are selling t-shirts on these 
weekends for a good reason and not just 
for business. During Sibs Weekend the 
account raised money and awareness 

By: Jess Carnprobst for Big Brothers Big Sisters. The account 
produced a press release that was picked 
up by The Post, created a Twitter contest 
and promoted the event through social 
media mediums. 

 For the contest, students could tweet 
a picture of themselves and their sibling 

from the Friday of 
Sibs Weekend until 
the next Wednesday. 
A random winner 
was selected and 
awarded a $50 gift 
card to The College 
Book Store. Also, the 
ImPRessions team 
posted blogs to raise 
awareness for Big 
Brothers Big Sisters.  
Account associate, 
Kathleen Marincic, 
was excited to learn 
InDesign and create 
posters that were 
distributed around 
town.

The College Book 
Store account’s next 
event will take place 

Moms Weekend. The account is raising 
money for My Sister’s Place. The team is 
marketing the event by sending out a press 
release, advertising on social media, and 
writing a blog on My Sister’s Place. The 
account is raising money by selling t-shirts 
at the Mom’s Market. Again, the team 
plans to design posters and create another 
Twitter contest. 

The Account Executive, Ashleigh 
Mavros, is especially proud of all of the 
money they have raised for non-profit 

organizations around Athens. The team 
feels they are rewarded by their work 
because it has a sense of meaning. She 
enjoyed watching the account associates 
learn new things and develop their skills. 
Mavros divided her account into three 
committees: the writing committee, social 
media committee, and design committee. 
The account associates can specialize in 
certain areas and become experts in what 
they are doing instead of having scattering 
their efforts. Mavros is proud of her 
associates and appreciates their ongoing 
hard work.

The House account works hard at 
raising awareness both for the store and 
for the brand Under Armour. The House 
is the first collegiate Under Armour store 
in the nation. Ohio University is a Russell 
campus, so The House has worked hard 
to bring customers in and give them a 
pleasant Under Armour experience. So far, 
the account had an opening party for the 
store, a tent at the tailgate park and a Sibs 
Weekend event. The storeowner, Andrew, 
created a game called Toss the House for 
the opening party. This game is a mixture of 
corn hole and ping pong. The game board 
is a huge wooden board that is modeled 
after the front of the store. The game’s goal 
is to throw the ball into the slots, or store 
windows. The higher the hole the ball lands 
in, more points are earned. The game is 
popular at tailgating events. The highest 
score at the end of each day receives a 
$100 gift card to The House. Not only has 
this brought awareness to the store, but to 
its customers. The House account played 
Toss the House during Sibs Weekend as 

The College Book Store Associates promote 
their non-profit event outside College Book 

Store during Homecoming Weekend. .
(Photo Credit: Ashleigh Mavros)

SEE IMPRESSIONS ON PAGE 8
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Dear underclassmen: pieces of advice
By: Allison jordan

To the 18-year-old freshman, full of 
ambition, with endless possibilities - this is 
for you.

I can still picture my freshman year 
filled with Jeff brunches, South Beach 
layout sessions and late night prank wars 
in the dorms. Athens is such a magical 
place and Ohio University is a community 
unlike any other. Graduates before me 
weren’t kidding when they said these four 
years go by in about four seconds flat. 
You have successfully finished your fall 
semester and are almost done with your 
first full year. Went by fast didn’t it? Trust 
me, it only speeds up from here. 

Athens is basically as close to 
Perfectville as a college town can 
get. There are so many things to take 
advantage of and I wish I would have 
appreciated it more from the very start. 
As a freshman you should start enjoying 
Strouds Run, Bong Hill and Hocking Hills 
as soon as possible. They are all natural 
beauties and amazing to explore in the 
spring. I didn’t start enjoying Strouds until 
junior year and I wish I could go back and 
set up camp from the very beginning. I also 
didn’t know about Union Street Diner mac 
& cheese bites, Big Mamma’s sombrero 
sauce and Lucky’s cheese sticks. We have 
Ping for a reason, so go start indulging the 
OU classics without the consequences! 
As a freshman there are so many new 
experiences and attractions for you to enjoy. 
It is important to remember that the only 
way to make it through college successfully 
is by maintaining a balance. While the 
days where you skip a class to enjoy the 
weather or the nights where you create 
unforgettable memories are valuable, it is 
important to get involved early as well. 

My advice is to get involved with 
anything that interests you freshman year. 

This is the time to explore every avenue 
and see what sticks. As you get older and 
discover where your true passions lie, that 
is when you can drop a few general clubs 
and start getting more involved with your 
pre-professional organizations. I will always 

be thankful that I discovered PRSSA so 
early and got involved with it from the start. 
The organization has not only made me 
grow as a pre-professional, but as a person 
as well. Joining PRSSA has been the best 
decision I could have ever made in college, 
and I can’t thank my mentors enough. 

As graduation barrels toward us, there 
isn’t enough time to fully express how much 
Athens has changed each of our lives. I 
asked several seniors for words of wisdom 
and compiled the top ten things freshmen 
should know for their remaining time here.

1.“Find a mentor who you can ask 
anything.” -Heather Bartman

2.“Get involved early. Try anything and 
everything to see what you like and don’t 
like. Don’t be afraid to step out of your 
comfort zone to meet new people. Finally, 
know that friends may come and go, but 
you’ll have a core group sooner than later.” 
-Sienna Tomko

3.“Make everything you do count. Stop 

and look around and appreciate that you’re 
growing. They aren’t kidding when they say 
these four years go by fast. Find something 
you love and stick with it. You don’t have 
to do a million things unless you sincerely 
want to.” -Nicole Ranieri

4.“Don’t join something because 
all your friends are, do things for you. 
Branch out and don’t just live with your 
high school friends.” -Allison Arnold

5.“Study abroad and do as many 
internships as you can fit in. Definitely 
immerse yourself in every opportunity 
possible. Get involved in many things 
but not so many that you have no social 
life. Work hard, but make sure to enjoy 
the college lifestyle!” -Liz Krizner

6.“Do anything and everything you 
possibly can. You can sleep when you 
graduate or when you die.” -Hollie 
Amato

7.“Don’t take a single person or 
moment for granted. These are the best 
years of your life, so live it up and never 
stop appreciating the small details.” -Kelly 
Hoover

8.“Don’t stress out about meeting the 
right people. Be true to yourself, do what 
you love and the right people will come with 
you.” -Nicole Germano

9.“Cramming doesn’t work and it’s okay 
to stay in on the weekends. The world won’t 
end and you’ll be less stressed during the 
week.” -Jessica Caroseillo

10.“You only get four years here, and 
they will be the best of your life. Don’t let 
the small stuff, stress or others get in the 
way of living it up to the fullest. Enjoy your 
late nights filled with stupid decisions and 
the lazy days at Strouds.” -Allison Jordan

But most importantly learn how to stop 
time and never leave this place. In three 
years from now they will have to drag you 
out of here kicking and screaming.

Once a Bobcat, always a Bobcat.
(Photo Credit: Allison Jordan)



Spring 2013 PR Success

                
Page 8 

PR 
Success

well as having a free give away. They gave 
away free posters that had a wintery scene 
of the Convocation Center that had an 
Under Armour symbol. Account Executive, 

Giovanna DelGarbino, said this was a huge 
success especially with the younger boys. 

The House account is in the process 
of planning two more events for the year. 
In March, the account is hosting an event 
called The Key to the House. Planning the 
event is currently in progress, but the team 
plans to randomly hang keys around Ohio 
University. One hundred and fifty keys, 
two gold keys, and one silver key will be 
distributed. Whoever finds the winning key 
will have to tweet a picture of them with the 
key, email Giovanna, and take the key to 
The House so that they can pick up their 
prize. The gold keys are second and third 
prize winners and will be awarded $25 
gift cards. The green key is the grand 
prizewinner, and will be awarded a gift 
card and Under Armour gift basket. The 
account plans to hold an event on Moms 
Weekend, which will collaborate with The 
College Book Store. They will be bringing 
Toss the House to Ping Center and winners 

Students play Toss the House at Rocky Bobcat 
Student Park.

(Photo Credit: Giovana 
DelGarbino)

IMPRESSIONS, FROM PAGE 6 will receive a gift card or percentage off of 
a purchase. 

DelGarbino’s favorite part of The House 
account is raising awareness and seeing 
people’s first reaction to the fact that Under 
Armour store is the first collegiate in Athens, 
Ohio. DelGarbino is proud of their success 
with Twitter. The team has faced many 
obstacles because they need permission 
to use the Under Armour logo. Despite this 
obstacle, the account created a Twitter 
account and gained 100 followers within 
the first 48 hours of starting the account.  

Next year, The House and The College 
Book Store account will be combining into 
one. Both accounts currently have ambitious 
ideas for next year such as expanding 
outside of the three main philanthropic 
events The College Book Store holds and 
continue to succeed in new avenues. With 
these high hopes and initiatives, the teams’ 
new combined account is sure to be a huge 
success.

 
Thank you writers and editors 

for your contributions to this 

edition of PR Success!

Don’t forget to register for 
 PaRtners / Regional Conference: Beyond 

the Basics on March 16.
Http://www. http://prssarcbeyond.com


