
In March, PRSSA left to visit the “Big 
Apple” in search of what New York City 
could offer in terms of networking within the 
public relations industry. Thirty-five students 
embarked on a seven-hour journey from 
Pittsburgh on the Megabus to New York. 

While in New York, members 
experienced the chaos of hailing a cab 
in the bustling streets, the culture of the 
city and its people, and of course, most 
importantly, gained a better understanding 
of the intense work ethic and creativity of 
those in the public relations industry. 

The trip got off to surprising start when 
Scripps PRSSA received an invitation, 
via Twitter, from Matt Lauer to visit the 

By: Ali Cupelli

Scripps PRSSA networks in the ‘Big Apple’

set of the Today Show. Scripps PRSSA 
members spent the morning in awe and 
shock. Members met Lauer, received a 
backstage tour, and stepped on the set of 
the Today Show. Scripps PRSSA members 
experienced first hand the power of the 
Bobcat network. After rendez-vous with 
Matt Lauer and company, Scripps PRSSA 
members split into their networking groups 
and headed in the city. 

One group spent the afternoon visiting 
Small Girls PR, Hunter PR and Weber 
Shandwick, while another group visited 
MWW, Current PR and Ketchum. Each of 
these firms imparted plenty of wisdom for 
members to take as they continue 
searching search for jobs and 
internships. The networking trip 

allowed members to see agency 
life, big and small. Each agency 
had a prepared presentation 
each highlighting unique aspects 
to PR. 

“I really enjoyed how Hunter 
PR included quiz games and 
fun facts into their presentation 
about their various clients. It 
made the presentation not 
only informative, but also very 
interactive,” Briagenn Adams 
Ohio University sophomore said . 

Ashleigh Mavros, a junior at Ohio 
University, said that some of the best advice 
she got from the firms was to, “make sure to 
keep PR a dialogue, not a monologue with 
your audience.” 

Networking trips allow members to gain 
knowledge insight and experience into the 
PR field, listen and learn from aspiring PR 
professionals and gain connections in the 
industry. 

“I’m so grateful for the networking 
opportunities in PRSSA. My first time to 
NYC was with Scripps PRSSA and allowed 
me to see I have big city dreams,” Allison 
Evans, Ohio University sophomore said. 

Scripps PRSSA members prepare for a presentation by 
MWW.

(Photo Credit: Allison Evans)
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PRSSA members from seven different 
states traveled to Ohio University on March 
16 to go “Beyond the Basics.” The 2013 
Regional Conference hosted by Scripps 
PRSSA focused on giving attendees more 
of an in-depth look at the current and future 
state of public relations.

Ben Lincoln, a writing director for 
GolinHarris, served as the keynote speaker 
for the event and touched on topics ranging 
from how to develop a specialty within a 
public relations context to advice about how 
to land that dream job.  

Lincoln encouraged students to “stand 
out and be different” and explained that 
public relations professionals are the new 
era of storytellers. 

“Form a creative posse,” Lincoln advised. 
“Every successful person is surrounded by 
dedicated, hardworking people that will 
help you execute your vision.”

Over 100 attendees formed each other’s 
creative posse at the regional conference, 
with representatives from the following 
universities: Indiana Wesleyan University, 
West Virginia University, University of 
Cincinnati, Ohio State University, Ohio 
Dominican University, Wayne State 
University, Capital University, Northern 
Kentucky University, Morehead State 
University, University of Findlay, West 
Virginia State University and lastly, Ohio 
University. 

Lauren Gray, PRSSA National  president, 
also attended the student-planned and 
student-run event.

Speakers included Rick J. Batyko 
(Regional Marketing Alliance of Northeast 
Ohio, President), Ed Burghard (The 
Burghard Group LLC, CEO) and Demi 
Knight Clark (Duke University’s Center for 
Integrative Medicine, Integrative Health 
Coach). 

Other speakers during the breakout 

By: Kerry Tuttle

PRSSA members around the region go “beyond the basics”

(Left) Attendees check in at Beyond the 
Basics and receive their welcome packets 

for a day full of PR. 
(Photo Credit: Marisa Dockum)

(Far left) Presenter Ed Burghard lectured 
on the importance of keeping a personal 

brand in PR. 
(Photo Credit: Marisa Dockum)

sessions also included Nate Riggs (Ohio 
University College of Business, Marketing 
Instructor and Social Media Strategist), 
Ohio University Career Services and the 
Ohio University Leadership Center.

Branding guru, Ed Burghard, shared his 
views about marketing oneself by saying, “A 
personal brand is a promise.” Burghard also 
wrote on his blog, “The communications 
profession is in good hands. I was genuinely 
impressed with the curiosity and caliber of 
thought I observed from the participants in 
this conference. They were highly attentive 
and their questions were insightful.”

Sophomore public relations major, 
Briagenn Adams, said, “The regional 
conference was one of the best PRSSA 
experiences I’ve ever had. The day was 
full of great presentations and advice. I’m 
proud that our chapter pulled off such an 
awesome event.” 

(Far right) A slide from keynote speaker, 
Ben Lincoln, Golin Harris, presentation 

on the importance of finding a 
specialization in PR.

(Photo Credit: Allison Evans)

(Right) Attendees networked with 
professionals at the Opportunities Fair 

after the conference.  
(Photo Credit: Marisa Dockum)
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@ScrippsPRSSA
@ScrippsPRSSA is the @ScrippsOU 
“Student Organization of the Year” 

for 2013 -- Congratulations!!! 
Reppin for

 @scrippsjschool!

@profstewartrk

The students attending and hosting 
#PRSSARCBeyond have me feeling 
very good about the future of agency 

PR. 

@BenTilious

Loved meeting the gang from
 @ScrippsPRSSA this morning. 
Very impressed by you all! #Proud 

to be a 
Bobcat! 

@MLauer

“You are a work in progress, so be 
prepared to continually improve 

your promise.” @edburghard 
#PRSSARCBeyond

@Marykatemchugh

“Being able to connect a 
result to what you have done 
is critically important in the 

world of #PR.” 
- @zbingham 

#ScrippsPRSSA

@Danielle_Szabo

Fail forward. Throw yourself 
out there with no fear; you 
are either going to be very 

successful or use failure to keep 
going. 

@OUImPRessions

The E.W. Scripps School of Journalism is offering interested students something new: a minor in journalism. According to professor 
Ellen Gerl, the idea was developed during the 2010-11 academic year while the faculty began planning the new semester curriculum. 
However, the minor was put aside for a little while so all focus could go toward developing the major curriculum for the semester switch.

The final proposal for the minor was then pushed back even further as the journalism school decided to create two new classes to 
be part of the minor requirements. These classes are News and Information Literacy (JOUR 2050) and Mass Media Writing Principles 
(JOUR 2150). These classes had to go through an approval process before the final minor proposal could be submitted to the University 
Curriculum Council for review.

The final proposal for the journalism minor includes 18 credit hours and was officially written and submitted for approval during Fall 
2012.

The overview for the minor program reads:
“The minor in journalism offers students an overview of the role of media in society and an understanding of basic theories and 

practices of newsgathering and strategic communication. The minor helps students to communicate information about their major 
disciples to a wide audience across multiple media platforms.”

In today’s society, where just about anyone can post on the Internet, the minor is extremely valuable in teaching ethics and helping to 
recognize that many people who are not trained journalists contribute to news and communications in the world.

At the conclusion of her interview, Ellen Gerl said, “It is our goal to make sure those students within the E.W. Scripps School of 
Journalism are getting a solid foundation of what journalism is all about, whether it is through a major or a minor.” 

At this point, although the journalism minor is still waiting for approval from the Programs Committee of the University Curriculum 
Council, there is no reason to believe that the program will not be approved and ready for fall semester, check sheet and all. 

By: Amanda Breedlove

JSchool  offers minor for  the f i rst  t ime
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PRSSA welcomes 2013-2014 executive board

By: Marissa Mcdaid
Not only did the month of March bring us a little closer to Spring, but an entire 

new executive board! PRSSA executive board elections took place on March 18 
in lieu of the regular Monday meeting. Though some members will serve on the 
executive board for their second year, no one will keep their former position. 

With executive board elections came the announcement that PRSSA’s firm 
ImPRessions will be restructured during the 2013-2014 school year. This change 
creates several new directors positions within the firm, in addition to three positions 
which will function as a part of the PRSSA executive board: Director, Senior 
Assistant Director and Junior Assistant Director of ImPRessions.

The new executive board met for the first time on April 11 to set goals for 
the upcoming school year.  One of the largest goals of the chapter is winning a 
Teahan Award for Outstanding Chapter.  President Nicole Spears expresses great 
enthusiasm for the new executive board’s plans.

“If there’s one thing I’m feeling about the next year with PRSSA, it’s unparalleled 
potential,” she explains. “Between our outstanding Bateman submission, a 
growing National and campus presence, and the opportunity to recruit ambitious 
new members, I see our chapter doing great things and continuing the amazing 
growth that we’ve seen each year.”

While traditionally the organization invites a speaker to each meeting, next year the board plans to change things up a little. The 
board expressed interest in holding more hands-on meetings that could include events such as mock press conferences and pitching 
workshops. Executives also expressed interest in collaborating with other student organizations including Ohio University’s chapter of 
Society of Professional Journalists and groups of publication design and multimedia students.

“I’m so excited and honored to lead this extraordinary group of highly involved students,” Spears says. “Everyone has their eyes on 
the prize, and we’re going to make sure that a high level of involvement with Scripps PRSSA will bring members immediate success.”

Meet the new PRSSA executive board:
President: Nicole Spears ExecutiveVice President: Theresa Ianni

Director of ImPRessions: Dan Mulvey

Senior Assistant Director of ImPRessions: Kristin Yerecic

Junior Assistant of ImPRessions: Melaina Lewis
VP of Internal Relations: Marissa McDaid

VP of External Relations: Marisa Dockum

VP of Public Relations: Briagenn Adams

VP of Member Relations: Ben Clos

VP of Social Media: Cidnye Weimer

VP of Social Affairs: Kaija Nealon

VP of Finance: Kerry Tuttle 

The new executive board makes room as they push out 
the “old” executive board. 

(Photo Credit:Melaina Lewis)
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By: Marisa Dockum

Scripps PRSSA represented at National Assembly

On April 4, 2013, I woke up bright and 
early, sat on my suitcase to squish a month’s 
worth of professional attire into a standard 
carry-on bag and drove to the Columbus 
airport to fly away to Albuquerque, New 
Mexico to represent Scripps PRSSA at the 
2013 PRSSA National Assembly.  I had 
high hopes to meet great people who share 
my passion for public relations, and learn 
about the qualified candidates running for 
National Committee. 

Every year different Chapters send 
official delegates and non-delegates 
to act as their voices at the PRSSA 
National Assembly. These students and 
professionals gather to make significant, 
long-term decisions about the future of the 
Society, elect a new National Committee 
and review the bylaws.  Attendees also 
get the opportunity to indulge in leadership 
training sessions while networking with 
their peers.  

During my weekend in Albuquerque, 
I participated in three leadership training 
sessions, a nine-hour election process 
for the new National Committee and 

bonded with other Chapter Delegates.  
The leadership training sessions included 
programs called Act Ethically and Carry 
on, Spreading the Word and How To Plan 
a Sensational Semester. These sessions 
gave me the opportunity to humbly brag 
about all the amazing things our Chapter 
and Firm does; PR Bootcamp, Mentor/
Mentee Program, Tips & Tricks Forum, 
Member Spotlights, firm-wide events and 
much more! After attending the sessions, 
my padfolio was covered with scribbled 
notes of advice and ideas to bring back to 
Scripps PRSSA. 

Lauren Gray, National President, 
kicked off the assembly with roll call 
Saturday morning.  Once all delegates 
were accounted for, the election process 
began.  Candidates from all over the United 
States gave impressive and charismatic 
speeches, while thinking on their feet for 
the following 15 minute Q&A.  Needless 
to say, I was blown away.  I felt that I was 
part of something bigger than myself and I 
was so proud to represent Ohio University.  
Above all, I was inspired by the PRSSA 
members who surrounded me.  

One of the major lessons I learned while 
at National Assembly 
is that PRSSA is so 
much bigger than 
the average member 
realizes.  PRSSA is 
not just our school 
Chapter, but rather an 
entire Society with over 
11,000 students and 
300 Chapters.  There 
are thousands of us pre-
professionals looking to 
help each other succeed 
and grow within the 
public relations industry. 

After my fantastic 

weekend, I slumped out of bed, dreading 
saying good-bye to my new friends and 
leave our personal PRSSA world. It 
was back to reality.  While staring out 
my window seat on the airplane home, 
I had an overwhelming appreciation for 
Scripps PRSSA and ImPRessions.  I left 
Albuquerque feeling so proud to be part 
of these two organizations. Who knows, 
maybe you’ll even see me running for 
National Committee next year.  I wish every 
PRSSA member had the opportunity to 
attend National Assembly, and I strongly 
encourage you all to run for Chapter 
Delegate in the future. 

Dockum
 represented 

Scripps PRSSA 
in 

Alburquerque, 
New Mexico 
at National 
Assembly. 

(Photo Credit: 
Marisa 

Dockum)

National Assmebly Fun 
Facts:

1. The assembly meeting 
lasted a full nine hours.

2. Each candidate gave a 
5-10 minute speech, and 
then the floor was open for 

question and answer.

3. PRSSA 2013 
Leadership Rally
May 31- June 2
Scottsdale, AZ

4. PRSSA 2013 National 
Conference 

October 25-29
Philadelphia.
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In encouraging other students to attend future networking trips, Mavros said, “There’s no better way to make connections than to 
actually speak with professionals in their offices. You get to see a variety of different cultures, hear from a vast array of professionals and 
see what type of PR you would like to possibly end up in. Everyone, benefits from a networking trip.”

Scripps PRSSA met 
Matt Lauer and toured 
the Today Show while 

on their networking trip 
to NYC. 

(Photo Credit:Melaina 
Lewis)

SCRIPPS PRSSA, FROM PAGE 1

Tips and tricks for summer internships

Be a self starter. You may experience down 

time in your internship, and it’s important 

to always be doing something. If you need 

more work, ask, but also be able to be creative 

with your work and find things to do on your 

own. Along with that, be prepared for some 

unglamorous work.

One time at my internship 
last year, I spent the day 

inspecting blankets for runs, rips 
and tares...not PR, but helped 

the staff out a lot! 

Unpaid internships can often times 

provide MORE experience than paid 

ones, don’t turn something down just 

because it’s not paid.

 I ’ v e  a l w a y s  d r e a m e d  o f  w o r k i n g  a t  t h e  C l e v e l a n d  C l i n i c 
a n d  f o u n d  a  f e w  B o b c a t s  w h o  w o r k e d  i n  t h e  C o r p o r a t e  

C o m m u n i c a t i o n s  d e p a r t m e n t .  W h e n  I  e m a i l e d  a n d  a s k e d  i f   
t h e y  o f f e r e d  i n t e r n s ,  m y  f u t u r e  b o s s  a s k e d  t o  s e t  u p  a  p h o n e   
c a l l  t h e  n e x t  d a y  t o  ‘ c h a t ’ .  L i t t l e  d i d  I  k n o w  i t  w a s n ’ t  e v e n  a n 
i n t e r v i e w ,  h e  o f f e r e d  m e  t h e  i n t e r n s h i p  o n  t h e  s p o t .  T h e r e ’ s 
s o m e t h i n g  a b o u t  B o b c a t s  t h a t  m a k e s  u s  h i r a b l e ,  e v e n  w i t h o u t 
a n  i n t e r v i e w !  M a k e  s u r e  y o u r  r e s u m e  a n d  s o c i a l  m e d i a  s i t e s 

p a i n t  t h e  i d e a l  p i c t u r e  o f  t h e  a c t u a l  ‘ y o u ’ .

We all hear to ask for extra work as an 
intern, but go beyond that and be thoughtful 

to your coworkers. If you know that they have 
a busy week or big project coming up, pro-
actively seek out little ways that you can pitch 
in. They’ll definitely appreciate your help when 

it directly effects their own schedule!

  BE EARLY! 
Show that you are 

responsible and can 
be on time, practice 
getting to the office 
before your first day 

so that you know what 
you’re doing.

Take everyone out for coffee 

before you leave. (I did this and 

learned almost as much from those 

meetings as I did my entire internship.) 

Every single person has a story from 

which you can learn.

PR Stories
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With a degree in public relations, the career avenues one can travel down seem to be limitless. An example of that is selecting a 
career in nonprofit Public Relations, which opens up endless doors of opportunity for an up and coming PR professional. According 
to an article by Amy Vaughn through learningtogive.org, there are more than 1.6 million organizations in the nonprofit sector. These 
organizations range from national levels, like the Make a Wish Foundation to our own backyard. Nonprofit Public Relations is a sector 
separate from agency and corporate public relations. Nonprofit concentrates on the promotion of services and organizations, rather than 
product placement and consumer habits. VP of Member Relations, Nicole Spears, experienced non-profit PR after interning for Athens 
County Children’s Services.

“Doing PR for a non-profit is different in a lot of ways. Many times the work you do will go under the agency’s name. For example, you 
may write a Letter-to-the-Editor in honor of Breast Cancer Awareness month, but it would not be published as your work but rather that of 
your agency. There is a learning curve there,” Spears said.

Nonprofit focuses on a number of different tasks including grant writing, fundraising, volunteer recruitment, event planning, and 
publicity in addition to agency and corporate tasks (social media, press release writing, newsletter writing, etc.). All of these duties can 
vary depending on which type of nonprofit category one is hired into. 

Nicole describes this as similar to her experience, “In my non-profit experience, I worked directly under the sole PR employee of the 
agency. She was forced to play a lot of different roles each day since she was the only one conducting communications for every facet 
of the workplace,” Spears said. 

For those who have worked for a nonprofit organization, promoting a cause that is worthy of promotion is very rewarding. Without the 
promotion of these organizations or services, it would be very difficult for the public to know what services they could be receiving, or what 
help they could have in their lives. A job in the nonprofit sector could make all the difference in the world in your own life, as well as others.

“Working in non-profit often allows you to see the results of your PR efforts, which is a very awarding accomplishment. Feeling like 
your making a difference takes the “work” out of the job, especially when you get to make a lasting impact in your community,” Nicole 
Spears said.

PR 
Success

By: Allison Evans
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